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ABOUT ME

HI, I'M ALEK!

I'm a Digital Designer and Marketing & Communications professional with a focus
on design, content creation, and social media marketing. | also hold qualifications in
Multimedia Arts & Animation, Digital & Interactive Design, Marketing, and
Management.

What I'm most passionate about is fostering community growth, driving
engagement, and enhancing user experience, particularly in the digital realm and
on social media. | really like to put the user first and find out how to build a genuine
connection and relationship between customers and the brand.

CONTACT

W4 alekfweber@gmail.com

{g) www.alekweber.com

R, +61.401.799.737




SOCIAL MEDIA
WALL POSTS

D&D COMMUNITY WORK

Graphic work for the local hobby communities
that | moderate.

| am the primary designer for MelbDDAL and
have created the following designs for useage
on our social channels and website.

AN INTERACTIVE EPIC ADVENTURE FOR CHARACTERS LEVEL 1 TO 4.

Sunpay, DEcemBer 10 | 2 MiLLEr STREET, ELSTERNWICK

MELBDDAL

QUEER D&D ONESHOTS

ONLINE!

“" The Queer D&D Oneshot Day is back, this time online!
' Mark your-Calendars for Sunday, April 19.

We're preparing a packed day full of games. . -

“2%: There will be three slots of 3-hours each from 10AM to 9PM. "
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SOCIAL MEDIA POSTS

MELBDDAL
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TUESDAYS | 7PM — I10PM REST
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GLEZBAL

EDUCATION | VISAS

KEEP YOUR COMMUNICATION
AND OTHER AGREEMENTS
WITH YOUR LANDLORD OR

AGENT WRITTEN.

ALWAYS MAKE SURE YOU HAVE PAPER OR
DIGITAL COPIES TO KEEP YOURSELF PROTECTED.

AECC

GL=BAL
EDUCATION | VISAS

WORLD CUP

FREE-FOR-ALL

!

7

WN PRIZES WEEKLY!

STUDENT TIP# 2

Gz EAL
EDUCATION | VISAS

SOCIAL MEDIA POSTS

"AECC helped me in boosting my confidence to settle down in Australia.
| met people from different communities and different backgrounds & finally
made loving friends! Thanks to Pranab Shresta from AECC Melbourne."

AECC GLOBAL

Select graphic templates created for posting on
the AECC Global Facebook page and groups.

Some are stand-alone daily engagement posts,
and others are part of short social campaigns,
usually in the form of contests.
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FOUR MORE STEVIES!

g

“¥ freelancer

FREELANCER.COM LID

you have to be
better than
everybody else.

to be better than
you ever thought
you could be.”

Ken Venturi

¥ freelancer-con #MotivateMonday
|

SOCIAL MEDIA POSTS

Select graphic templates created for posting on the
Freelancer.com Facebook & Twitter feed.

These were some of several styles of engagement
posts that were designed as reoccurring templates
used on the brand socials.



SOCIAL MEDIA POSTS

The Kristine Dee
earrings were sold for a
generous amount of

P30,000.

s as good as :
sets of school supplies
for elementary students 5
in Cotabato City. ¥ freelancer

—

TALKS

EFFECTIVE ( N |
GOAL-SETTING \\4\' o
FOR FREELANCERS ‘

6:00-9:00 PM
MARCH 25, 2015

30th Flr. Ecotower, 32nd st. cor.
9th ave. Fort Bonifacio Taguig

Ingredients:

I Tbsp Or"uons ns and garlicin oil, add Knorr
! P gufllc : et Cubes and mixwell until

2 Tbsp vegetable oil il

1 pc Knorr Beef Broth Cubes 2. Add bell peppers and corn kernels o pan
| pc each red & green bell peppers e ate

¥ 3. Add light soy souce, water and sugar

auction

el il enels simmer until thick.

Tbsp “gh' soy sauce 4. Add beef and saute until cooked, drizzle
W cup water sesame oil over, mix well and serve.
400g beef, sukiyaki cut

2 Thsp sesame oil

The Quality of a Pearl

MISCELLANEOUS WORK 50\ o RN

in that they
ic products of

g creatures, so they
have different grading
standards. Several ors
determine the quality value
and beauty of pearls:

Color, Luster,
Orient, & Skin Purity.




View this email in your brow

MELBDDAL

WHAT WE'VE GOT IN STORE

AUGUST

COMMUNITY
GAME DAY.

August Community Game Day
Sunday, August 20 | 11:00AM to 6:00PM
Plenty of Games | L1/278 Collins St, Melbourne VIC

and s

Whethe = a seasoned adventurer or just dipping your d of D&D, our

Community Game Day e 4 s, roll some

Q. Where do we sign up?
to encou ewcomers to attend, will only be opening sign-ups on the d

More information on will be mad ilable closer to the date.
Q. How will the Mini-Painting work?
You can bring your own mini(s) and mate but we will have a all the

ote that the mini

> will sit down to actually
"WANTED!
PAX is upon us once more, and as a AelbDDAL will be there to bring that D&D

goodness! We' eni ions of interest for both DMs running the ga

Spruikers helping manage the ta

u'd like to volunteer your time and ta

= to do so.

Sign-up to DM Sign-up to Spruik

‘Want to change h

INTUIT _
mailchimp

EDMS

MELBDDAL

Email newsletters for
MelbDDAL, a local D&D
community.

Background colours are used
to denote whether emails are
intended for a general
audience or if are sent to a
targetted audience.

ELECTRONIC DIRECT MAILERS

ail in your brows

MELBDDAL

EPIC APPAREL!

-

Rumb,
Jm:g[e

N e S Tt . X
DESIGNS COME ||ﬁ££s&’§; ,pm:n TRESS
LONGSLEEVED SHIRTS, JUMPER, HOODIES [sm’nlgnnn‘, FITT 3)

MELBDDAL.THEPRINTBAR.COM

Rumble in the Jungle
We're looking forward to some epic adventures this Sunday 16 July 20

10th Caulfiel ut Group Scout Hall
2 IV St,_El: VIC 3185

Epic Warhorn Table Allocation

Be sure to arrive early so you’'re ready for the 2pm start time.
The day will come to a close at 6pm.

IMPORTANT!
« Atthe request of the venue, no nuts, or products that contain nuts rought
onto the premises.
« We may also be ph hing and video recording the event. If you are not
comfortable with being recorded, let us know on the day.

Please take care of yourself and each other: We encourage all attendees to be
vaccinated and boosted, and if you're feeling unwell please stay home. We will
fully refund anyone unable to attend because of illness.

What do | need?
for Tier 1 {level 1-4) and Tier 2

to play, or you can
use 2-ge r day.
« Food & drinks may not be to come by once the epic begins, so please
pack your own (nut-free) rations for the adventure ahead.

Change of Plans?
If you can no loenger make it to the event, please update your reqgis on in the Epic

Warhorn as soon as ble.

You ar
‘Want to change how you receive these email

INTUIT
mailchimp




Dear {Name},

We are so excited for you that you {Course.Name} course is almost coming
to an end! It's a big achievement and one that we are sure you have worked
super hard for.

So, what's next? We are here to help you continue to support your journey
and would love to help you with any future study plans or visa/migration
requirements.

Please don't hesitate to let me know if there is anything | can do to help you
at all. And don't forget to celebrate your job well done!

Kind Regards,

{Consultant.Name}

Education Consultant
AECC Global

Templated personalised messaged that
were send out when customers achieved
LL specific milestones such as course
commencement or completion, birthdays,
or holidays.

Mew Skilled Occupation List of Australia 2020 Best Courses for International Students in 2020

f @ v &

Copyright 2020 AECC Global. All rights reserved.

Head Office: Ground Floor 20 Queen Street, Melbourne, VIC, 3000 Australia

Australia {Melbourne, Sydney, Brisbane) | Greece (Athens, Thessaloniki) |
India [ New Delhi, Ahmedabad, Bangalore, Chandigarh, Chennai, Gurugram, Hyderabad,
Kochi, Ludhiana, Vadodara, Vijayawada, Visakhapatnam})
Indonesia {Jakarta) | Malaysia (Sunway) | Nepal (Kathmandu, Pokhara, Chitwan)
Philippines (Manila, Cebu, Bacolod, General Santos) | Singapore {Singapore) |Thailand {Bangkok)

Dizclaimer: You are receiving this email because you hawve engquired or awailed a service from AECT Global. Ouwr team will work hard to
deliver only the most relevant comtent and offers to you. However, if you dedde that you no longer want to receive such emails from
us, you c2n ahways unsubscribe by dicking on the link .




Email Newsletters for UNICEF Philippines for various
campaigns and initiatives.
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Spend for yourself. Help others. A - F R
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Dear [Test .
[Testl, Dear {Name},
After a successful campaign in 2011, Auction for Action is ance again here to help raise

funds for children in the Philippines and worldwide This October, UNICEF Philippines will be celebrating the 20th year of National Children's

Month. In line with this, UNICEF will launch its great 60 year old tradition to the Philippines -

This Qctober, as part of the 20th National Children's Maonth, we will be auctioning beautiful TRICK or TREAT for UNICEF.

collections from renowned Filipino artists and designers such as Amina Aranaz-Alunan,

frteti o D ) g This campaign aims to make Halloween more special by giving children a chance to hel
Kristine Dee, Debbie Palao, and Paul Syjuco. § campaign aims to mé ARENE QIS SRECIALEY. 0 g S t P

other children in need.

Just like a real auction, beautiful and rare items will be up for bidding and the highest buyer
gets the item. Funds raised from the online auction will help children who are most
disadvantaged and hardest to reach.

We are inviting you to inspire your children to make them put on their capes and costumes
and help their fellow children in need. After all, it is what real super heroe
Click here to know more about TRICK or TREAT for UNICEF: \ /

Spending for yourself can help a child survive and thrive, So go ahead and indulge. Sincerely
w¥ Pl =) . 1

To view the pieces up for auction, visit the UNICEF Auction For Action on www.unicef.ph

Daphﬁj‘e Osena Paez

UNICEF Special Ac

'
national FIND UNICEF PHILIPPINES ON: ; national FIND UNICEF PHILIPPINES ON:

children's month You S TAF 8N children's month Y
a sorimuas HIGAHALL CARES SR o °
Bata sida kaf n u [ Tube ' Bata, sida kal n D im

www.unicef.ph | contactus | privacy | unsubscribe www.unicef.ph | contact us | privacy | unsubscribe




POSTERS
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ADVENTURERS LEAGUE?

Sunday, August 20 | 11:00AM to 6:00PM
Plenty of Games | L1/278 Collins St, Melbourne VIC

“%ﬁ'@ﬁﬁ.' * ﬁ
S/ 5‘: O Q, ;\ré?
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‘c"' FROM o /'97URE 99\\ Cryy 5™

EVENT SCHEDULE

11:00AM to 2:00PM

TIER 1 - DM Donna - DDAL05—01_ Treasure of the Broken Hoard MELBD DAL

TIER 1 - DM Myf - DDALO5-10 Giant Diplomacy
TIER 2 - DM Steven - CCC-SAC-04 One With the Storm
TIER 3 - DM Alek - DDALQ05-14 Reeducation

2:00PM to 3:00PM
Break Time! Surprises! Adventure overtime?

Event posters and flyers

3OO OO created for wither digital or
TIER 1 - DM Ari - DDALO5-01 Treasure of the Broken Hoard .

TIER 2 - DM Mike - DDALO5-05 A Dish Best Served Cold print usage. These may also
TIER 2 - DM Richard - DDEXO03-13 Writhing in the Dark .

TIER 3 - DM Steven - SJ-DC-WINE-01 Thunderstorms & Wine be displayed or handed out

at conventions.

This is a free event. All signups will be done on the day.

MELBDDAL

10



Y freelancer

WILLIX HALIM
Vice President of Growth
& Data Science dari
Freelancer.com

 Indonesia

SESI CERDAS

s,,-rsn 2015 | ml
L WIJAYA | NO 5C, JAKARTA 12

ACHMADZAKY ~ WILSONSANTOSO  ADRIAN SUHERMAN
Co-Founder & CED CMO & Strategic Partnership ~ Co-Founder & Partner dari
dari Bukalapak.com Director dari Uber Jakarta aCommerce Indonesia

http://sesigrowth3.splashthat.com/

UBER Bukalapak CONCLAVE

WRRRIDR |

‘; freelancerom Ilnr.l onesia

S25

4TH SESI CERDAS SEMINAR

WILLIX HALIM ACHMAD ZAKY RHEIN MAHATMA

Vice President of Growth Co-Founder & CED Founder dari

& Data Science dari J S
Fraelances com dari Bukalapak.com StartupBisnis.com

AND JURIUS - FOUNDER DARI CRED HOUSE

Online RSVP http://gameofgrowth.splashthat.com/

Media Partner : StartupBLSnLS

: 48" A o
Official Venue : J a o Cl EC?L‘II’!FT].!'-"J.%%'}

Posters for the Indonesian seminar series ‘Sesi Cerdas'.

AQRRIOR

‘, freelanceron FORUM _ ] ]Imiunc.*fia

5’%(/

INTERNET
M}ARKETING

- ”, Lo

_J ._.I bn _I
3RD SESI CERDAS SEMINAR
014
RAGIL

vw:uuu J'wuawugu

! - }
L'JEPUEL jJLI IE. fijL .Jl Nl” l }J[ d‘l L...ijJ al lJ ...uJU ,L " :W‘Ll; JJI _.-J u
WITH GUEST SPEAKERS

.hJ.I"J.J..« Snis.com

ADRYAN FITRA

Online RSVP http://netmarketingdecoded.splashthat.com/

Media Partner : StartUpBLsnLS

POSTERS
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LOGOTYPES & TYPOGRAPHY

Various logos and other text-based branding for

events or campaigns for personal and hobby use.
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HONEY FARM TOUR

LOGOTYPES
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INFO
GRAPHIC

MELBDDAL

Inforgraphic posters as part of
community censuses,
statistics, surveys, and reports.

@mi | A SNAPSHOT OF 2019

891 59

TOP DMs

SHAWN P & ALEK W

ANDREW C & STEVEN T

LAUREN V & LUKE B & RICHARD H
DEREK C

TIMW

JAME B

VENUES

TOP DM - ALEK W
TOP DM « LAUREN V
TOP DM « SHAWN P
TOP DM « ANDREW C

TOP DM - LUKE B

FAcEBOOK.coM/Grours/MELBOURNEDDAL wARHORN.NET/EVENTS/MELBOURNE-DDAL

498

TIER ONE

286

6 1114

PER TIER
87

TIER THREE

20

TIER FOUR

TOP DM « STEVENT

TOP DM « RICHARD H

TOP DM « ROBERT H

TOP DM « FARDAN H

SPECIAL EVENTS

TOP DM « TASHAS & TIMW

@) ADVENTURERS LEAGUE

DAL | COMMUNITY FEEDBACK SURVEY

DEMOGRAPHICS

HOW MANY RESPONDENTS DID WE GET?

43 m—

WHAT CAMPAIGN TYPES DO THEY PLAY*?

oo ————————— O
R 2

*IN THE PAST 12 MONTHS

WHAT TIER DO THEY PREFER TO PLAY?

TIER FOUR

% / (14%)

TIER TWO
(35%)

\Ta:n THREE
(4226)

WHERE DO THEY PLAY?

B s1%
I
N 62%

B s6%

WHAT IS THEIR IDEAL MODULE?

!:2 HOURS (2%) Iu HOURS (91%)  4-6 HOURS (?95

ISELF-CONTAINED (40%) SERIES (60%) ‘

WHEN DID OUR RESPONDENTS JOIN?

SEASON 10 9 3

<1 4+

WHAT CAMPAIGN TYPE DO THEY PLAY THE MOST*?

EBERRON

(5%) i
MASTERS
(5%) 5 ONLY
SEASONAL —-. 88%

(]9%) HAVE PLAYED IN THE

/- LAST 12 MONTHS.
HISTORIC

M%)

REASONS CITED FOR PREFERRED CAMPAIGN TYPE:

CONTINUOUS AMOUNT EASIEST
OF CONTENT RULES TO PORTABILITY
AVAILABLE FOLLOW (Usually Historic)

(Usually Histeric) {Usually Historic)

COMMON REASONS CITED FOR PREFERRED TIER:

START GETTING CHARACTERS FEEL FEEL

ABILITIES REALISED/HAVE
LOW:SIAKES MOST OF THEIR POWERFUL /

ENJOY STILL HAVE SKILLS COMPLETE
ROOM TO GROW
STARTING A STRONG, BUT LOTS OF

NEW PC NOTTOO NOTTOO
POWERFL OVERPOWERED SHENANICENS

RESPONDENTS ACROSS MULTIPLE TIERS HAVE ALSO COMMENTED THEY
DO NOT ENJOY PLAYING IN HIGHER TIERS BECAUSE OF THE LACK OF CONTENT

WHERE DO THEY PREFER TO PLAY?

GAME STORE
(39%)

ONLINE B

(39%)

CONVENTION

OR EVENT PRIVATE SETTING
(12%) R 5%

HOW DID THEY RANK THE PILLARS OF PLAY?

EXPLORATION

(" iooie Y LeastimpoRTanT J

INFOGRAPHIC

13



STUDYING ENGINEERING

IN AUSTRALIA

BOTH BACHELOR & MASTERS DEGREES ARE

OFFERED IN A VARIETY OF SPECIALIZATIONS.

YOU COULD BECOME A...
EMPLOYED

EMPLOYED

= T ELECTRICAL 20800

WD ENGINEER
' \ EMPLOYED

EMPLOYED

EMPLOYED

@ PROFESSIONAL SERVICES e MANUFACTURING

CONSTRUCTION

TOF INDUSTRIES
WEEKLY AVERAGE
TOF INDUSTRIES

» L v

TOP INDUSTRIES
$2,200 |
e o
WEEKLY AVERAGE

TOP INDUSTRIES

WEEKLY AVERAGE L ‘/‘

WEEKLY AVERAGE

TOP INDUSTRIES

D QE

e PUBLIC ADMINISTRATION

WEEKLY AVERAGE

0 MINING

0 UTILITIES AND SERVICES

PERMANENT
RESIDENCY!

(MARN: 1681127, 1687792, 1791460, 1799624)

Have more questions about Engineering?

v

POINTS

[2211]
ACCOUNTANTS

17/01/2018 = 2:50 PM

[2334] ELECTRONICS
ENGINEER

17/05/2018 + 12:13 AM

[2339] OTHER ENGINEERING
PROFESSIONALS

3/04/2018 = 11:27 PM

[2613] SOFTWARE AND
APPLICATIONS PROGRAMERS

26/03/2018 + 12:06 AM

18/05/2018 + 3:15PM

\. INVITATIONS

23 MAY 2018

Have more questions? Schedule a consultation with us today!

PRO-RATA OCCUPATIONS

|

[2212] AUDITORS,
COMPANY SECRETARIES
AND CORPORATE TREASURERS

12/02/2018 = 3:27 PM

[2335] INDUSTRIAL,
MECHANICAL AND
PRODUCTION ENGINEERS

16/05/2018 « 7:41 PM

[2611] ICT BUSINESS AND
SYSTEM ANALYSTS

18/02/2018 + 7:19 AM

[2631] COMPUTER NETWORK
PROFESSIONALS

18/04/2018 +« 7:08 PM

26/04/2018 = 6:49 PM

LLLLLL

INFOGRAPHIC

AECC GLOBAL

Inforgraphic posters created
for social media. These specific
designs were made ds
templates that were later used
as a basis for later derivatives.

14



THANK YOU FOR VIEWING




